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Client

Context
Leading automotive and = With an increasing focus on the grow ing environmental concerns and difficulties in raw material
component manufacturer sourcing, the client w as aiming to reduce primary raw material requirements. The client specifically
w anted to limit its reliance on materials that are available in limited quantities and have a substantial

environmental impact w hen used and extracted fromthe Earth.
Automotive

Key Business Questions

= What are the latest recyclable/renew able/bio-based materials developed for electric vehicles and their
applications in the automotive industry?

=  Which automotive components are expected to be produced from these new alternative materials?
= Who are the leading material/technology developers innovating in the space of these materials?

= What are the latest product/material launches?

= Who are the potential suppliers of these materials?

Premium cars and commercial
vehicles

Engagement Scope
= Sustainable materialsidentified from within the automotive industry = Keyplayersinvolved in the development of sustainable materialsforautomobiles
= Materialsidentified from otherindustriessuch as textiles, chemicals, aerospace, etc. — Automotive OEMs
* Material properties — Tier1/tier2 suppliers
— Mechanical properties (strength, toughness, brittleness, etc.) - Material manufacturersitechnology developers
— Chemical properties(corrosion resistance, pHresistance, etc.) — Startups
— Energy required to manufacturefrecycle respective materials — Universitiegresearch institutes
»  State of maturity of materials = Playervs. material vs. component mapping
= Material processing requirements = Collaborations/partnershipsand M&As

= Recentactivities
= Potential suppliersof renewable materials
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Research Methodology

Secondary Research

= Conducted desk research to gain insightswith regard to sustainable materialscurrently
used in automobilesand development of new automotive materials

= Referred to paid databasesforobtaining informationon patentspertainingto new
technology and sustainable material development

Primary Research

= 10+ telephonicinterviewsconducted with material suppliers, OEMs, tier 1 & 2 suppliers,
industry experts, etc.

Sample Analysis

Benefits to Client

The clientreceivedinputson the extent of research conducted on sustainable materials
used forthe development of automobiles.

The client also gathered knowledgeregarding automotive componentsthat are expected
to be designed and manufactured using sustainable materialsin the near, medium, and

long-term.

The client also obtained critical information on key playersin the ecosystem, market
strategiesadopted, and innovationsand initiativesundertaken by them.

o Industry Analysis o Competitive Intelligence
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Thank you

North America

55 Madison Ave, Suite 400
Morristown, NJ 07960
USA

T:+12128351590

Europe

328-334 Graadt van Roggenweg
4th Floor, Utrecht, 3531 AH
Netherlands
T:+31302982108

United Kingdom
5 Chancery Lane
London EC4A 1BL
United Kingdom
T:+44 207 406 7548

Asia Pacific

Millennium Business Park
Sector 3, Building # 4, Mahape
Navi Mumbai400 710

India

T:+912267725700
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